
collis and hussey 2009 business
research
Collis and Hussey 2009 Business Research is a significant contribution to the field of
business research methodologies. In their book titled "Business Research: A Practical Guide
for Undergraduate and Postgraduate Students," authors Robert Collis and Roger Hussey
provide comprehensive insights into the various aspects of conducting business research.
This article delves into the core themes, methodologies, and implications of their work,
exploring how it serves as a foundational text for students and professionals alike.

Understanding Business Research

Business research is essential for informed decision-making within organizations. It
encompasses the systematic collection and analysis of data to aid in solving business
problems, understanding market dynamics, and improving operational efficiency. Collis and
Hussey (2009) highlight several key aspects of business research, emphasizing its purpose,
significance, and the various approaches researchers can adopt.

Purpose of Business Research

The primary purposes of conducting business research include:

1. Identifying Problems: Understanding specific issues that need addressing within a
business context.
2. Exploring Opportunities: Uncovering potential market opportunities or areas for
improvement.
3. Evaluating Performance: Assessing the effectiveness of business strategies and
operations.
4. Supporting Decision-Making: Providing data-driven insights to guide managerial
decisions.

Significance of Business Research

The significance of business research stems from its role in:

- Enhancing Knowledge: Contributing to the existing body of knowledge within the business
field.
- Informed Decision-Making: Enabling businesses to make better decisions based on
empirical evidence.
- Competitive Advantage: Helping organizations stay ahead of competitors by
understanding market trends and customer needs.



Research Methodologies

In "Business Research," Collis and Hussey outline various research methodologies that can
be employed in business research. They distinguish between two primary approaches:
qualitative and quantitative research.

Qualitative Research

Qualitative research focuses on understanding the underlying reasons and motivations
behind consumer behavior. It is often exploratory and is characterized by:

- Open-Ended Questions: Allowing participants to express their thoughts freely.
- Interviews and Focus Groups: Engaging with participants to gather in-depth insights.
- Observational Studies: Understanding behavior in natural settings.

The strengths of qualitative research include:

- Rich, Detailed Data: Provides deep insights into participant attitudes and experiences.
- Flexibility: Allows researchers to adapt their approach based on emerging findings.
- Contextual Understanding: Offers a holistic view of the research subject.

However, qualitative research also has limitations, such as:

- Subjectivity: Findings can be influenced by researcher bias.
- Limited Generalizability: Results may not be applicable to larger populations due to small
sample sizes.

Quantitative Research

Quantitative research, on the other hand, focuses on numerical data and statistical
analysis. It aims to quantify the problem and establish patterns or relationships. Key
characteristics include:

- Structured Surveys and Questionnaires: Collecting data in a standardized format.
- Statistical Analysis: Utilizing statistical tools to analyze data and test hypotheses.
- Large Sample Sizes: Enhancing the reliability and validity of findings.

The advantages of quantitative research include:

- Objectivity: Minimizes researcher bias through standardized data collection.
- Generalizability: Findings can often be generalized to larger populations.
- Clear Results: Provides clear, quantifiable results that can inform decision-making.

However, quantitative research can also be limited by:

- Lack of Depth: May overlook the nuances of human behavior.



- Rigidity: Less flexible in adapting to new findings during the research process.

Research Design

Collis and Hussey emphasize the importance of a well-structured research design in
ensuring the effectiveness of a research study. The research design serves as a blueprint
for the entire research process. Key components include:

Defining the Research Problem

A clear definition of the research problem sets the direction for the entire study.
Researchers must articulate the specific issue they intend to address, which involves:

- Conducting a literature review to understand existing research.
- Identifying gaps in knowledge that the study can fill.
- Formulating research questions that guide the investigation.

Choosing a Research Methodology

Selecting an appropriate research methodology is crucial. Researchers should consider:

- The nature of the research question.
- The type of data needed (qualitative vs. quantitative).
- Available resources and time constraints.

Sampling Techniques

Determining the right sampling technique is vital for obtaining representative data.
Common sampling methods include:

- Probability Sampling: Ensures every member of the population has a chance of being
selected (e.g., simple random sampling, stratified sampling).
- Non-Probability Sampling: Does not ensure equal chances of selection (e.g., convenience
sampling, judgmental sampling).

Data Collection and Analysis

Once the research design is in place, the next step involves data collection and analysis.
Collis and Hussey outline various techniques and tools that researchers can employ.



Data Collection Techniques

Effective data collection techniques include:

- Surveys: Gathering information through structured questionnaires.
- Interviews: Conducting one-on-one discussions to obtain detailed insights.
- Observations: Recording behaviors in natural settings.

Researchers also need to consider issues related to data reliability and validity to ensure
the integrity of their findings.

Data Analysis Methods

Analyzing the collected data can be approached through various methods:

1. Statistical Analysis: Utilizing software tools (e.g., SPSS, R) to perform quantitative
analysis.
2. Thematic Analysis: Identifying patterns and themes within qualitative data.
3. Content Analysis: Analyzing text data to derive insights.

Ethical Considerations in Research

Collis and Hussey also address the ethical considerations that researchers must adhere to
throughout the research process. Ethical research practices include:

- Informed Consent: Ensuring participants understand the study and agree to participate.
- Confidentiality: Protecting participants’ identities and personal information.
- Avoiding Deception: Being transparent about the research purpose and methods.

Implications of Collis and Hussey's Work

The contributions of Collis and Hussey (2009) to business research extend beyond
academic settings. Their work has practical implications for:

- Students: Providing a foundational understanding of research principles and
methodologies.
- Practitioners: Equipping professionals with the tools to conduct effective research in their
organizations.
- Academics: Serving as a reference point for further research and exploration in the field.



Conclusion

In summary, Collis and Hussey 2009 Business Research is a pivotal text that provides
valuable insights into the methodologies, design, and ethical considerations of conducting
business research. By emphasizing both qualitative and quantitative approaches, as well as
the importance of a structured research design, Collis and Hussey equip readers with the
knowledge necessary to undertake effective research. Their work not only serves as a guide
for students and practitioners but also enriches the overall understanding of business
research, paving the way for more informed decision-making and strategic planning in the
business world.

Frequently Asked Questions

What is the main focus of Collis and Hussey's 2009 book
on business research?
The main focus of Collis and Hussey's 2009 book is to provide a comprehensive guide to
conducting business research, emphasizing the importance of understanding research
methodologies and their applications in real-world business scenarios.

What are the key research methodologies discussed in
Collis and Hussey's work?
Collis and Hussey discuss both qualitative and quantitative research methodologies,
detailing their strengths, weaknesses, and appropriate applications in business research.

How do Collis and Hussey define the role of literature
reviews in business research?
Collis and Hussey define literature reviews as a critical component of business research
that helps to contextualize the study, identify gaps in existing research, and establish a
theoretical framework.

What is the significance of ethical considerations in
business research according to Collis and Hussey?
According to Collis and Hussey, ethical considerations are paramount in business research
as they ensure the integrity of the research process, protect participants' rights, and
enhance the credibility of the findings.

What approach do Collis and Hussey suggest for data
analysis in business research?
Collis and Hussey suggest a systematic approach to data analysis that includes coding



qualitative data, using statistical software for quantitative analysis, and ensuring that the
analysis aligns with the research objectives.

How do Collis and Hussey address the issue of sampling
in business research?
Collis and Hussey address the issue of sampling by discussing various sampling techniques,
such as random and non-random sampling, and emphasizing the importance of selecting a
representative sample to enhance the validity of research findings.

What role do case studies play in the framework
proposed by Collis and Hussey?
Case studies play a crucial role in Collis and Hussey's framework as they provide in-depth
insights into specific business phenomena, allowing researchers to explore complex issues
in a real-world context.

In what ways do Collis and Hussey highlight the
importance of research design?
Collis and Hussey highlight the importance of research design by emphasizing that a well-
structured design is essential for achieving reliable results, guiding the research process,
and ensuring that the research questions are effectively addressed.
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